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Galendar of Events

January

6 First day of Nebraska Legislature,
Lincoln

7 NPPA Legislative Committee Meeting,
Lincoln

14 NPPA Board of Directors Meeting,
York

February

9 NPPA Annual Meeting, Lincoln

March

3-5 Pork Forum, Louisville, Kentucky

April
14-15 Spring LAC, Washington, D.C.

June

9-11  World Pork Expo,
lowa State Fairgrounds,
Des Moines, lowa

For more information on any of these scheduled events,
call 888-627-7675 or www.nepork.org

porky

Nebraska Pork Talk is published bi-monthly by the Nebraska Pork
Producers Association, Inc. (NPPA) to a circulation of approximately
4,900, including all identified Nebraska pork producers and a variety
of industry supporters.

All editorial and advertisements are screened along rigid standards,
but the publisher assumes no responsibility for accuracy or validity
of claims, nor guarantees the absence of errors or omissions; all
rights are reserved. Editorial and advertising information is due in
the NPPA office by the first of the month preceding the publication.
NPPA has the right to accept or deny any submissions.

Allinquiries and address corrections should be directed to the
Nebraska Pork Producers Association.

Nebraska Pork Producers Association
4435 O Street, Suite 200
Lincoln, NE 68510

Phone: (888) 627-7675
Fax: (531) 500-5005
Email: nppa@NEpork.org
www.NEpork.org

®

RESPONSIBLE PEOPLE.
SUSTAINABLE PORK.

NEBRASKA PORK PRODUCERS ASSOCIATION

Board of Directors

Kyle Baade Plymouth
Shana Beattie Sumner
Tim Chancellor Broken Bow
John Csukker Shelby
Chad Johnson Norfolk
Jared Lierman Beemer
Connor Livingston Fairbury
Michael Luckey Columbus
Matt Marquardt Tekamah
Ryan Preister Humphrey
Ali Prochaska David City
Paul Segner Friend
Stuart Spader Waco

Mike Wisnieski Omaha
Mark Wright Fremont
ALTERNATE DIRECTORS

Karen Grant (1st Alternate) Meadow Grove
Jennifer Ruby (2nd Alternate) Howells
Executive Committee

President, John Csukker Shelby
President Elect, Shana Beattie Sumner
Vice President, Jared Lierman Beemer
Past President, Tim Chancellor Broken Bow

Ex Officio Board Members

Steve Wellman, Nebraska Department of Agriculture
Dr. Dennis Hughes, Nebraska State Veterinarian

Dr. Benny Mote, University of Nebraska

Russ Vering, National Pork Producers Council

Bill Luckey, National Pork Board

NPPA Office nppa@NEpork.org
Executive Director Al Juhnke
Domestic Marketing Director Jane Stone
Finance Director Dee Petersen
Youth Education Director Open

Allied Industry Services Director

Sandra Kavan

(402) 239-2229
(308) 325-1278
(308) 872-2020
(402) 910-1892
(507) 920-9204
(402) 750-1596
(402) 300-0240
(402) 910-3121
(402) 870-0600
(402) 416-6867
(402) 826-7491
(402) 947-1195
(402) 363-3172
(402) 548-5761
(402) 719-7526

(402) 649-4466
(580) 461-2648

(402) 910-1892
(308) 325-1278
(402) 750-1596
(308) 872-2020

(402) 471-6807
(402) 471-6834
(402) 472-6033
(402) 719-1499
(402) 910-2906
(888) 627-7675
(531) 500-2786
(402) 525-1525
(531) 500-2763
(531) 500-3423
(531) 500-3505

National Pork Producers Council

(515) 278-8012

National Pork Board

ROL:

(800) 456-7675

Portions of Nebraska Pork Talk are partially funded by
Nebraska pork producers and their checkoff investments.
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Below, from top to bottom:

- Gary Hughes, Open Door Mission
- Sherri Lechner, Freeway Ministries a ces o

- Shelley Foster and Joanne Delmar,

MCC Outreach —
- Sydne Wirrick-Knox, Matt Talbot Ive a m

n 2020 NPPA proudly joined the National Pork
Producers Council’s “Cive-a-Ham” challenge,
a national social media campaign encouraging
hog farmers and those involved in the industry
to donate pork to organizations serving the
food-insecure and challenging others
to follow suit.

NPPA led the charge in Nebraska by utilizing
pork check-off dollars and the remaining funds
from the Pork Cares effort to purchase and
donate approximately $12,000 worth of hams
to organizations in Lincoln, Omaha, Kearney,
Crand Island, Hastings, Norfolk, Columbus,
Fremont and Custer County. The lowa Pork
Producers Association also generously matched
Nebraska's investment in the effort.

“With so many Americans struggling with
COVID-related financial challenges, this year’s
“Cive-a-Ham" challenge took on special
meaning,’ NPPA President John Csukker said.
“Giving back to communities is a core value
of hog farmers nationwide. It was gratifying
to come together as an industry during the
holidays to serve those in need.”

Through the COVID pandemic, U.S. hog
farmers and numerous state associations
donated to local food banks, providing a

collective 15.7 million pounds- or 222.8 million
servings- of pork through October 31.

Individuals were encouraged to join
this challenge and share their stories
on social media using the

#CiveaHam hashtag.

U.5. PORK PRODUCERS

Above, from top to bottom:
- Steve Neal and Maxine Hodges,
Mount Sinai Church

today and everyday - Tosha Bolton, Salvation Army
North Kare Kitchen

IOWA - Lisa Janssen, The Gathering Plsce
= PORK - Randy Hand, People’s City Mission
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his year the Nebraska Pork
Producers Association (NPPA)
will reach a milestone worth
mentioning. In 2021, NPPA
will be celebrating 60 years
as an organization dedicated
to serving Nebraska’s pork
industry!
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Years'of
Serving Nebraska’s Pork Industry!

its interests to represent
agencies that regulate livestock
operations. Therefore, the
bylaws adopted by the council
in 1962 included promotion of
pork, genetic improvement, and
the establishment of a voice in
the Nebraska Legislature.

at that time, NPPA was one of
the largest commodity groups in
Nebraska with 2,000 members
and growing.

Education needs to change
over the years. So did NPPA
and the educational programs
it provided.

The first recorded
minutes of the Nebraska
Swine Council were of a
meeting that took place at
Prenger’s Café in Norfolk
on May 1, 1961. By 1966
the organization had
grown to 800 members.
Nebraska had the largest
state delegation at the
“Moline 90” meeting in
May 1966. At that time,
Nebraska as well as
producers from lllinois,
Indiana, lowa, Kansas,
Minnesota, Missouri, North
Carolina, South Dakota,
Tennessee, and Wisconsin
established a voluntary
checkoff.

The Pork Industry

ALook Back At: 1961 2021 Mentorship Program
Live weight price $14.50/cwt ~ $55.00/cwt ~ was developed in 1999
Market weight 210 Ibs 310 Ibs to provide college
Backfat >1-1/2inch  <3/4inch  students an educational
Feed conversion ratio 5.0 lbs 2.0 lbs and leadership program
Sow liter 8 piglets 16 piglets ~ designed to allow
Hogs marketed, head ~ 35milion ~ 85milion ~ Participants to explore
Bacon price in store $0.60/Ib $6.99/1b caregr RN
Total pork exports <2% >30% pork mdust.ry and to help
, them grow into a strong
Corn price $1.15/bu $4.20/bu )
) advocate for agriculture
Corn yield 52 bu/ac 200 bu/ac and the pork industry,
Land price $400/ac $6,600/ac The Pork Leadership
Average size of farm 550 ac 1,000 ac Program was developed in
New pickup truck $2,200 $70,000 2015 to build awareness,
New row crop tractor $5,500 $300,000 interest, and involvement
Minimum wage $1.15/hr $9.00/hr in the pork industry at the
World population 3.1 billion 7.7 billion state level. Participants

develop their skills as

Nebraska’s swine industry
was changing. So, to meet the

needs of its members, the Swine

Council changed, too. Shortly

after that first meeting in Norfolk,

the council wanted to broaden

4 Nebraska Pork Talk — January/February/March 2021

In 1969 the organization
changed its name to the NPPA
to increase the efforts of the
swine industry in upgrading the
image and quality of pork to
meet consumer demands. Also

leaders and will naturally
emerge as the next wave of
active and engaged members
of our committees and board of
directors—preparing tomorrow’s
leaders today.

@ 888-627-7675



In 2018 NPPA pledged
$100,000 over a five-year period
to the Northeast Community
College Agriculture and Water
Center of Excellence facility
in Norfolk. The NPPA board
agreed there was a need
for a modern facility that will
educate future pork industry
professionals with hands-on
experience and problem-solving
skills. Past President Russ
Vering of Howells is co-chair on
this project.

NPPA keeps active at the
State Capitol, too. On the last
day of Nebraska's reconvened
2020 legislative session,
lawmakers approved LB1107,

a bill to provide state income
tax relief to help offset local
school property taxes paid, as
well as to make adjustments to
Nebraska’s business incentive
programs. As our Executive
Director Al Juhnke says, “It is
important that NPPA be ‘at the
table’ when issues affecting our
farm families are discussed.” |
could not agree more and am
proud of our team’s public
policy work at federal, state and
local government levels.

What is the future for the
Nebraska’s Pork Industry? Pork
is the most consumed protein in
the world and | believe that will
continue into the future. There
will be an increased need for
pork production and Nebraska
is poised to take full advantage
of that. We have abundant

www.NEpork.org

resources, such as water,
land, feed ingredients, packer
availability and infrastructure.
We also have producers who
want to grow their operations
and to be able to bring back
home the next generation.

There will be plenty of
challenges. Exports will play
a large part. Antibiotic use,
sustainability, and traceability
will be even more important.
The end goal is to position our
product so that consumers
think “pork™ when making their
protein choice.

If we are willing to accept
the future and the challenges
it holds, Nebraska's pork
industry will thrive. What is
considered cutting edge or
even a bit controversial today
will be considered normal
tomorrow and into the future.
Look back over the last 60 years

— the changes, technological
advances, etc. — the next 60
years will be no different. The
NPPA has positioned itself to
be there to represent the swine
industry in Nebraska as we
move forward.

Dave Harrington of St. Paul
was the NPPA president when
the Association celebrated its
50th Anniversary; he is quoted
as saying, “we know that how
we do business will continue
to change, but if we make the
right changes and continue to
produce a product that people
enjoy, there will always be a

market for the product we
produce.” That statement was
true then, is true today, and will
still be true in the future.

Please welcome Shana
Beattie of Sumner as your
president and Jared Lierman
from Beemer as your president-
elect for 2021. Shana and
Jared will bring experience,
enthusiasm, and heart to the
board; they will represent you
and the industry well.

In closing, | want to say that
it was a true honor to serve as
your president.
There is no
question that 2020
has been a crazy,
challenging, and
difficult year for
our producers as %
well as our allied 1
industries — a year i. \
that | hope will :
never be repeated. Throughout
it all, | appreciated the advice
and guidance provided by our
producers and our NPPA board.
| would also like to say Thank
You to our staff: Al, Dee, Jane,
and Sandra. | appreciate the
wealth of experience each of
you bring to our organization.

| believe Nebraska will have
a great future!

e

John Csukker, NPPA President
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NATIONAL PORK
PRODUCERS COUNCIL

WORKING
FOR YOU

PAN

Fights for
reasonable
legislation and
regulation

Take a stand on the issues that affect your
freedom to operate — join NPPC today.

nppc.org/join-us

THE GLOBAL VOICE OF THE U.S. PORK INDUSTRY
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February 9, 2021
Embassy Suites, Lincoln, Nebraska
10:00 a.m. = 2:30 p.m.

PROGRAM:

* Boardof Directors Meeting, Election of Directors and-Officers,
Executive Directors Report
* AgView — A snap-shot view-of a new tool for a unified, real-time approach
for foreign animalsdisease (FAD) response

e Lunch
* Adding Renewal Energy.to Your Operation
Panel Discussion

NPPA President John Csukker will host the 2021
Annual Meeting on February 9 at the Embassy
Suites Hotel in Lincoln. Currently, the planning
calls for an in-person gathering, with a limited
but impactful program beginning with a Board

of Directors meeting, election of directors and
officers and the executive director’s report.

AgView:

To help reduce the magnitude of a foreign
animal disease (FAD) outbreak such as African
swine fever (ASF), the National Pork Board
through the Pork Checkoff has developed
AgView, a new tool designed to assist producers
in supplying vital information to state veterinarians
and other health officials to effectively trace
infected animals/herds.

AgView is a free opt-in technology solution
that helps producers provide disease status
updates and pig movement data to state health
officials in real-time. When this data is shared
by producers, it can be invaluable in creating a
faster response to a suspected or confirmed FAD.
A representative from the National Pork Board will
be present to outline the features of AgView.

Panel Discussion:

Our panel discussion will focus on what we
mean by “solar energy.” Technically, solar energy
is fueled by the sunlight that shines every day;,
making it a renewable source of energy that will
never run out, unlike such fossil fuels as coal or
natural gas. Solar photovoltaics, or “PV” for short,
turn sunshine ("photons") directly into electricity
("voltage") through a scientific phenomenon known
as the photovoltaic effect.

Puzzled? Don’'t worry. Our panel of experts
(to be named later) will have you covered. Panel
members will discuss the basics you need to
understand what solar energy is and how it works:
installation specifics; benefits to your operation:
investment and returns; incentives; and just how
much solar energy potential there is here in
Nebraska.

In view of COVID-19 gathering restrictions, our annual salute to our
state senators, “Ribs & Bibs,” will not take place. Staff members are
working on alternative plans to reach out to our state senators.

www.NEpork.org
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.-- I AgView: A New Tool for a Unified, Real-Time
A 2 AgVIEE%W Approach for Foreign Animal Disease Response

A foreign animal disease (FAD) outbreak such as African swine fever (ASF) would be a major setback for the
U.S. pork industry. The impact would be catastrophic on the whole supply chain — from grain farmers and pig
farmers, to packers/processors and retailers — and the industry would not recover quickly. To help reduce the
magnitude of such an event, the National Pork Board through the Pork Checkoff, is committed to bringing
innovative tools and initiatives to reduce the risk of FADs reaching the U.S. and reducing their impact if and
when they do. In the end, it's about doing what's right for People, Pigs and the Planet while safequarding the
industry's business continuity.

Powering Foreign Animal Disease Response, Faster

A rapid, informed response is vital for quickly containing a foreign animal disease (FAD) outbreak. While reporting proto-
cols are in place on local and state levels, AgView is a free, opt-in technology solution that helps producers provide disease
status updates and pig movement data to state health officials in real-time. When this data is shared by producers, it can be
invaluable to creating a faster response to a suspected or confirmed FAD.

In the event of an African swine fever (ASF) outbreak, state veterinarians and other health officials will rely on reviewing
a massive amount of important data from producers to assist in contact tracing of infected animals/herds. AgView can do
this when the data's owner (the farmer) gives permission for their data to be shared with these officials. Once the data-
sharing is approved, AgView can quickly share this vital information, which can include:

Where the pigs are and the size and types El Compliance with the U.S. Secure Pork
of farms state vets are dealing with Supply plan

Magnitude of animal movements, and ED Verification of criteria needed for
00—

more importantly, positive traces permitting movements

Lab results from ASF or another FAD

PRODUCERS
STATE VETERINARIANS
ANIMAL HEALTH OFFICIALS

ot
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African Swine Fever — A Very Real Threat to the U.S. Pork Industry

COVID-19 ravaged the pork industry leading to billions of dollars in losses for America’s pig farmers, and the threat of
African swine fever (ASF) or another foreign animal disease (FAD) could be far worse. According to an April 2020 study
completed by economists at Iowa State University!, the economic impact of a hypothetical ASF outbreak could:

Cost the pork industry more than

over 10 years

Mean a difference of

versus S50 billion in losses

for the industry in a scenario where ASF is controlled in two years
versus 10 years

Equate to

in the U.S.

a scenario where it took 10 years to gain control of ASF

Cause hog prices to fall by

first year of the outbreak

with prices stabilizing to 1.8% lower in the 10-year scenario versus
prices starting to climb to baseline levels as soon as pork exports
begin to recover in the 2-year scenario

Reduce pork production by almost

10-year scenario

versus a very small contraction in the industry over the long term in
the two-year scenario, pending export access is re-established

Integrating AgView into Swine Farms

We never know when an outbreak of a foreign animal disease (FAD) will occur, so Angew, powered hy
everyone must be prepared and plan ahead to protect their farms, the pork industry

and the agricultural economy. Routine updates on swine disease trends in the the Pork Check[]ﬂ:,
producer’s area can help manage diseases more effectively. To make this easier for = . ’
producers and ensure data is up-to-date, AgView can integrate with many systems IS our IndUStry S path
that producers are already using to make importing data easy. For producers that do to protection_
manual record keeping, AgView also accepts imports from any excel records.

To learn more, get a demonstration or see how to participate in the pilot
process now, visit pork.org/agview.

1. https://www.card.iastate.edu/products/publications/synopsis/?p=1300 p or A
® 2020 Copyright. National Pork Board. This message is funded by America’s Pork Producers and the Pork Checkoff checkoff

www.NEpork.org Nebraska Pork Talk — January/February/March 2021 9




Nebraska Pork Industry

The Nebraska pork industry adds significant value to
crops grown in the state and is a big contributor to the
state’s overall agricultural economy. Nebraska’s current
inventory of all hogs and pigs stands at 3.80 million
animals.' This number remains unchanged year-to-year.

Of note over the last nine months is the COVID-19
pandemic and the associated pork production issues
incurred. Many of our processing plants experienced
long periods of slowdowns or even shutdowns due
to workforce issues. Our producers were forced to be
creative in finding ways to house animals on-farm for
extended periods, adjust feed rations to slow or reverse
weight gain, or prepare for possible euthanasia should
it become necessary. We observed the resiliency of
our industry tested like never before in recent history.
The passion and strength of our farmers has helped us
through this crisis.

Pork exports are at record levels in 2020 and domestic
retail demand remains positive. To assist in filling these
market needs, steady expansion of the pork industry in
Nebraska is predicted to continue. Good feed and water
resources, central geographic location, positive political
atmosphere, and the desire to diversify our farms make
Nebraska a good place to raise pigs.

1. Source: NASS hogs and pigs report, 9-24-20.

Public Policy

NPPA serves as the voice of our state’s pork
producers at local, state and national public policy

levels. Our team actively monitors legislation, agency
rules, and issues that can affect the interests of our
farmers. NPPA’s Legislative Committee makes policy
recommendations to the board.

Of importance the past year, NPPA joined other
agriculture groups in successfully lobbying at the
legislature for property tax relief. The average Nebraska
farm paid property taxes to schools on land, buildings,
and farm sites of approximately $14,850 in 2019. The
average farm by 2025 will see a credit of around 15%
of school taxes paid, or $2,227 per farm. This would be

@ 888-627-7675
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in addition to any credit provided under the current
property tax credit program.

NPPA continues to advocate on behalf of our
Strategic Investment Program (SIP) investors. Feedlot
siting rules, property tax relief, and additional trade
opportunities are just a few examples of the many
issues we have been involved with over the past
year. We work hard to be at the table on behalf of our
farmers, bringing a strong voice to the debate.

The NPPA remains a non-partisan, producer-
led organization that represents thousands of pork
producing farms across Nebraska.

Allied Membership

The 2020 Allied
Membership Program had ‘ LLI ED
(1 EMBERSHIP

63 participating members.

These members help to

support different voluntary Program
checkoff events and scholarship opportunities for
youth in Nebraska. We greatly appreciate all that

our allied members do for our industry. This year’s
Pork Chop Scramble went back to the basics with all
participants enjoying the cooler September weather.

Strategic Investment

Program (SIP)

National Pork Producers Council (NPPC) partners
with Nebraska Pork Producers Association (NPPA)
on the voluntary checkoff, Strategic Investment

A_

STRATEG
INVESTMENT

P ROGRAM

Program (SIP). Nebraska producers who

participate in SIP invest
a percentage price of
each market hog sold
to the program. Forty
percent of the investment is distributed as unrestricted
funds to the NPPA to use for pork public policy
activities on the federal, state and local levels. The
other 60% is used by the NPPC to enhance and
defend the opportunities for U.S. pork producers at
home and abroad. Benefits to the producer include

www.NEpork.org

having a voice on the state and national levels
regarding legislation and regulations affecting the pork
industry, developing and defending export markets,
and identifying and addressing issues of importance

to consumers. These issues include food safety,
environmental protection, and animal health and
welfare. During the COVID-19 pandemic, NPPC has
worked to make sure pork production was included in
the essential economic sector as well as being included
in the COVID-19 relief package. NPPC helped to
prioritize continuity of meat harvest facility operations.

Promotion

COVID-19 Disrupts NPPA Traditions,
Helps Build New Ones

This has been a year like no other. A year that saw
most of our signature events cancelled and gaping
voids left to fill. On the bright side, however, an
opportunity arose to reinvent the wheel and think
outside the box.

Before COVID-19 changed the rules, NPPA did
manage a glimpse of normalcy with a seminar at
Fireplace Stone and Patio in Omaha with Traeger
Grills, and a culinary class that served as a fundraiser
for the Bright Lights program in Lincoln. Both
events were instructed by Michael Hogan, chef at
Traeger, influencer, and a World Food Championships
competitor.

Lemonade from lemons became the rally cry in the
spring. A notion from producer leader Bill Luckey
led to conversations with UNL’s Dr. Benny Mote and
the TANR staff—and suddenly “Pork Cares” was born.
Seventy-five donated animals (MANY thanks to all
who donated) equaling 10,000 pounds of pork were
gifted to soup kitchens and food pantries in Nebraska.
Pork Cares also provided an opportunity for Nebraska
to utilize the National Pork Board’s pork trailer to
grill pork burgers at several locations in Omaha and
Lincoln. Media attention was generous and once again
displayed the pork industry’s sincere commitment in
good times and bad to its communities and the state of

Nebraska. (continued on page 12)
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The pork trailer also made its way to western
Nebraska by traveling to Ainsworth. Boneless pork
loin sandwiches were served for their back-to-school
BBQ in the park for a few hundred guests.

October brought National Pork Month. Social
media played a starring role with weekly giveaways
to pork fans across the state. NPPA also offered board
members funds to “pay it forward” with customers
at their favorite establishments that serve pork items.
Producers engage their creativity and enjoy taking
part in this promotion, as do the lucky consumers that
receive complimentary pork items.

The year wrapped up with NPPA echoing NPPC’s
#giveaham promotion during the holidays. Hams of
all shapes and sizes were donated to food pantries
and soup kitchens from Omaha to Kearney to Norfolk
in the spirit of Giving Tuesday. The $12,000 in ham
donations were funded by the NPPA, Pork Cares and
the Iowa Pork Producers Association.

This was a difficult year to be sure, but one that
challenged traditional thinking and formed new
relationships that will create fresh opportunities as we
forge ahead to a new year in 2021.

Communications

The leadership of the Nebraska Pork Producers
Association (NPPA) uses several key communication
tools to effectively tell its story. The ongoing mission
to inform and educate producers, consumers, teachers,
students and key stakeholders at the city, county, state,
and federal levels is paramount to the success of our
industry.

NPPA’s Pork Talk bimonthly magazine delivers
program updates, educational opportunities, highlights

12 Nebraska Pork Talk — January/February/March 2021

the support of our Allied Members and provides
information for our producers.

Chad Moyer, KTIC farm director, hosts the weekly
Pork Industry Report. These weekly radio interviews
provide up-to-date coverage to industry leaders about
educational events, legislation, market trends and
other state and national issues.

NPPA is very fortunate to have direct
representation on the National Pork Board (NPB)
and National Pork Producers Council (NPPC).
Bill Luckey, NPB director from Columbus, and
Russ Vering, NPPC director from Howells, are
both elected board members to these national
organizations. NPPA’s officers are often called
upon to give interviews, provide legislative
testimony, and answer general questions about our
industry. Executive Director Al Juhnke, provides
the communication link between the NPPA and
Nebraska’s other commodity groups, agricultural
professionals, state senators, and key individuals
connected to agricultural.

The NPPA’s online exposure continues to be a
valuable information outlet. Digital communications
are allowing the Association more community-based
input, interaction and content sharing. To be a part
of our growing on-line presence, check the website
(www.nepork.org), friend us on Facebook and follow
us on Twitter.

Pork Mentorship Program

Each year participants in the Pork Mentorship
Program take part in activities that encourage
personal growth, career readiness, and development
of leadership skills, while expanding their knowledge
of the pork industry. The COVID-19 pandemic
made it necessary to modify the program to virtual
workshops that focused on personality assessment,
leadership development, and career preparations.
Each of the participants received a $500 scholarship
upon the successful completion of requirements
throughout the year-long program.

@ 888-627-7675
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Those individuals participating in the 2020 Pork
Mentorship Program were:

ALEXA KAISER from Eagle Point, Oregon, is
a senior at the University of Nebraska — Lincoln
(UNL) studying agricultural and environmental
communications/agriculture economics.

HUNTER RATHJEN from North Platte,
Nebraska, is a freshman at the University of
Nebraska — Kearney studying accounting/public
law.

JACOB VALLERY from Plattsmouth,
Nebraska, is a junior at UNL studying agronomy.

LINDSAY PETERS from Scribner, Nebraska,
is a junior at UNL studying animal science with an

option in food and animal production management.

TRISTIN SMITH from Curtis, Nebraska, is a
freshman at UNL studying animal science.

WILL SONDERMAN from Columbus,
Nebraska, is a junior at UNL studying agribusiness
with a livestock production option/animal science.

Pork Internship Program

The development of young professionals
through the NPPA Internship Program is
something the Board of Directors encourages,
and is successfully involved with. The 2020
Internship Program was severely affected by the
COVID-19 pandemic. For several weeks, the
NPPA office was closed while employees worked
from home, UNL classes went virtual and many
students went home.

MAGDALENE O’BRIEN from Blair,
Nebraska, a UNL junior studying animal science,
JACOB BONWELL from Columbus, Nebraska,
a UNL junior studying agricultural economics
with a minor in animal science, and McCYLA
MICKELSON from Kearney, Nebraska, a UNL
sophomore studying agribusiness took part in
the learning opportunities offered by the 2020
program.

www.NEpork.org

17.2019. 73 million buéhels
of Nebraska corn
fed the state’s pork industry.

Workinq Better. Together.

Nebraska

CornBoard

NebraskaCorn.gov
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Soybeans & Livestock.
We're in it together.
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ANNUAL NE SOYBEAN MEAL USE

377,200 Tons

[the meal from 15.9 million bushels)

Poultry

118,800 Tons
[the meal from 5 million bushels)

\5 Beef

65,000 Tons
(the meal from 2.7 million bushels)

Dairy
21,100 Tons
(the meal from 887,900 bushels)
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Introductlon to Seasonal\
- Market Hog Prlce Patterns

4

" By Daniel Gertner, Graduate Student, Department of Agricultural Econom/cs UNL; and Dr Elliott J.. Dennis, ASSIstant
Professor of Livestock Marketing and Risk Management, Department of Agr/cultural Economics, UNL

og prices fluctuate each year

based on changes in supply and
demand in the pork complex. Local,
domestic, and international changes in
slaughter rates, supplies of substitute
meat products, and consumer pork
preferences all influence hog prices.
Often, these factors form repeated
annual patterns. Identified seasonal
price patterns can aid in making more
informed production, pricing, and
marketing decisions. Over time, these
seasonal patterns can change with
production technology advancements,
altered industry structures, and other
factors, all of which ultimately affect
supply and demand.

This article is the first in a three-part
Pork Talk series examining how Western
Corn Belt seasonal patterns compare
to other regional market hog prices in
the United States. This article focuses
on providing an overview of seasonality
in hog markets. The following articles
will detail specific seasonal price
patterns for barrows and gilts and sows
and demonstrate their usefulness in
forecasting average price movements.

Drivers of Seasonal Hog
Patterns

Seasonal patterns occur as the result
of repeated changes in supply and
demand. With increased commercial,
contract, and confinement production
of hogs, farrowing, and slaughter are
distributed more evenly throughout
the year. Seasonal fluctuations in sow

www.NEpork.org
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farrowing and hog slaughter, too, are
minor compared to earlier years. More
precisely, the movement away from
primarily farrowing sows on pasture in
warmer months has muted the seasonal
variation in farrowing. There are still
variations in farrowing rates and the
number of pigs per litter (especially with
sows bred in times of high heat stress,
as high temperatures impact both sow
and boar fertility). Yet, compared to the
cattle production cycle, hog production
is less heavily impacted by seasonal
variations due to the existence of
confined, climate-controlled production
facilities. In other words, despite new
production practices limiting changes in
supply and demand factors, month-to-
month production variations still result in
seasonal price fluctuations.

The continued existence of
repeated seasonal variations can be
largely attributed to nature. Despite
the prevalence of climate-controlled
hog barns, seasonal patterns are
unavoidable: in the summer, barrow
and gilt barns get warmer and days get
longer, which allows for the influence
of biological rhythms. Additionally,
temperatures also impact production in
grow-finish barns, where most hogs live
for roughly 165 days after their 21-day
nursing period." Higher temperatures
reduce feed intake and slow down
hogs’ growth rates. As a result, some
finishings are delayed until the fall.
Conversely, cooler temperatures
increase feed intake and growth

rates, resuling in earlier than expected
finishings. Finally, feed palatability has
a similar effect as the temperature on
intake and growth rates: As summer
progresses, old crop corn’s palatability
decreases, and feed intakes and growth
rates lag, which delays some finishings.
New-crop corn does just the opposite,
pulling some finishings forward as corn
is harvested in the early fall.

On the demand side, domestic
consumer preferences for pork and
substitute meat products also vacillate
throughout the year, which adds
to the seasonal variation in prices.

For example, pork demand tends

to increase during certain holiday
seasons, like Easter, where pork (ham)
is a common centerpiece. Additionally,
warmer weather during the summer
months leads to more grilling and higher
pork demand. The international market
is perhaps the most significant driver
of domestic pork prices. Over 20% of
the pork produced in the United States
is exported. Of the 20% of the pork
exported, five countries account for
over 75% of the pork leaving the United
States. When trade relations with those
countries are positive, more domestic
pork supplies are diverted abroad,
pushing domestic prices upward.

Seasonal Price Patterns
Average Price Index
Seasonal indices are one way
to measure changes that tend to
(continued on page 16)
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Introduction to Seasonal Market Hog Price Patterns (continued)

occur each month, year over year. certain the market is about supply and ~ Seasonality Calculations
To calculate a yearly seasonal index, demand conditions at a given point in Table 1 provides an example of
divide each category’s monthly price time. The standard deviation is one calculating the average price index and
by the average annual price. Averaging  way to quantify this price variation. price variability range for negotiated
each month (January-December) The standard deviation is calculated carcass prices for barrows and gilts
within a certain timeframe gives an from the average price indices for each in the Western Corn Belt from 2015
average seasonal index. Average month (January-December) within a to 2019. The section Historical Prices
seasonal price indices are most useful ~ given timeframe. displays the monthly average price from
in making pricing decisions, specifically Arange of expected prices can then 2015 to 2019. The final column shows
forecasting prices, and evaluating be obtained by adding or subtracting the average annual price (i.e., average
pricing alternatives — both discussed one standard deviation from the price across all months within a given
briefly in this article and in greater detail ~average seasonal price index. Using the  year). To calculate the seasonal index
in the two subsequent Pork Talk articles.  empirical rule of normal distributions, for a given month, take the monthly
68% of the average seasonal price average price and divide it by the
Price Variability Range indices will fall in the range of +1 annual average price. This output is
The price variability range within standard deviation. This represents, found under Table 1 section Seasonal
a month for a given hog type and in part, a historically reliable range of Index. Finally, the average seasonal
location indicates how historically (in) prices around the average price index index is found by taking the average
consistent the price index is for a given  in each month. The wider the price of a given month’s seasonal indices
month. Price variability may be higher variability range, the more sporadically ~ over multiple years — in this case, from
during certain times of the year than historical prices follow established 2015-2019, as is shown in the “Average
others. This is often conditional on how  seasonal price patterns. Seasonal Index” section of Table 1.

Table 1. Example of Calculating Seasonal Price Index for Western Corn Belt

Barrows & Gilts, Negotiated Carcass Prices, 2015-2019

Vear Month of Year Yearly Av
Jan Feb  Mar  Apr May  Jun Jul Aug  Sep Oct Nov Dec yAvg

Historical Prices

2015 7151 6093 6056 6037 77.75 7747 7623 7550 68.33 6956 5279 50.79 66.81
2016 53.43 6312 6275 64.65 7422 7879 7464 6360 56.88 47.03 4198 51.03 61.01
2017 60.60 71.03 6741 57.75 6882 7993 8598 76.67 5567 58.83 59.87 57.53 66.67
2018 6744 6859 5754 5193 6225 7669 7270 46.99 4876 60.75 53.97 46.51 59.51
2019 50.51 4898 5588 78.09 81.38 7559 7247 7149 4887 5474 4434 4726 60.79
Seasonal Index

2015 107 091 091 09 116 116 114 113 102 1.04 079 076 1.00
2016 088 103 103 106 122 129 122 104 093 077 069 084 1.00
2017 091 107 101 08 103 120 129 115 084 088 09 08 1.00
2018 113 115 097 087 105 129 122 079 08 102 091 078 1.00
2019 083 081 092 128 134 124 119 118 080 09 073 078 1.00
Averaging Seasonal Index

Average 096 099 097 100 116 124 121 106 088 092 080 080 1.00
St. Dev. 013 014 005 018 013 006 005 016 009 011 010 004 0.10

UpperBound 1.09 143 102 118 129 129 127 122 098 1.03 090 085 1.10
LowerBound 083 08 091 08 103 118 116 090 079 081 070 075 0.90

Notes: Authors’ calculations, USDA-AMS (2020)

16 Nebraska Pork Talk — January/February/March 2021 % 888-627-7675



Introduction to Seasonal Market Hog Price Patterns (continued)

Similarly, the standard deviation is
calculated within the same month

over multiple years. To find the price
variability range, one standard deviation
is added to the average seasonal index
of a given month to calculate the upper
bound, while one standard deviation is
subtracted from the average seasonal
index of the same month to calculate
the lower bound.

Forecasting and Pricing
Alternatives

Price forecasting is a common
practice used to predict future price
fluctuations given historical information.
Seasonality plays a key role in price
forecasting; when prices display
seasonal patterns, average prices
can become easier to predict. A more
detailed explanation of price forecasting
— along with specific applications — will
be discussed in greater detail in the
following articles in this three-part
series.

Forecasts using seasonal price
indices are most useful when prices
align with fundamental supply and
demand assumptions and in stable
market conditions. However, many
years do not follow typical seasonal
price patterns due to varying supply
and demand factors. In years where
seasonal patterns are not likely to hold,
it may be necessary to adjust (either
up or down) seasonal price projections
to account for other non-seasonal
factors. For example, in years of
extreme weather, unforeseen shocks to
supply or demand, or other exogenous
influences, historical seasonal price
indices may poorly reflect existing
market conditions. In those cases, it
is advisable to incorporate other risk
management tools into one’s marketing
portfolio to mitigate price volatility.

www.NEpork.org

Conclusion

Seasonal patterns in hog market
prices can help provide insight into the
nature of production in hog markets.
When used properly, seasonal patterns
can be useful tools in forecasting prices
and building marketing portfolios.

Upcoming Pork Talk articles will cover
specific seasonal patterns in barrow and
gilt prices and sow prices, along with
real-world applications of forecasting
and other marketing strategies.

1 Average daily gain is approximately 1.55 pounds per
day and finished hogs are marketed at a weight of
270 pounds.

HEADQUARTERS

4

We are committed to
the sustainability
and livelihood of the

Hog Farmer.

Schuyler, NE

574 Road 11
Schuyler, NE 68661
800-433-6340

0C SUPPLY 800-433-6340 | www.qcsupply.com

Serviceisin

our genes.

“We would never have achieved this
much success and productivity without

Sandy Pine's exceptional service.”

-Tim Friedel (Thomas Livesiock)

Y-
519o00°

Sandy Pine Gene Cenler
Commitment to Excellence

402-897-4016
402-276-6468
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Gan Genotyping Gommercial-Pigs

By Dr. Garrett See, UNL graduate student; Dr. Matt
Spangler, UNL Professor of Animal Science; and Dr.
Benny Mote, UNL Assistant Professor, Animal Science

'I'oday, most commercial pigs are produced by
crossing three superior breeds to produce terminal
crossbred animals while maximizing heterosis. Since
commercial animals are terminal, genetic selection to
improve commercial animals occurs in the original
three purebred breeds. Selecting purebred pigs

for commercial crossbred performance has been
shown clearly to be suboptimal in producing better
commercial animals. For a large number of genetic
and non-genetic reasons, purebred performance and
crossbred performance are not the same. Therefore, if
genetic selection is performed on purebred animals for
purebred performance, some of that genetic progress
will not translate to commercial animals.

To combat this, several swine breeding companies
have developed commercial testing herds where
commercial pigs are produced and performance is
measured to be used in selection programs. This type
of data collection scheme is very similar to how data is
collected on purebred animals. However, commercial
data collection does not often include genomics
on commercial animals, unlike data collection
in purebred animals. It is widely recognized that
genomics is an excellent tool in the animal breeders
tool box as it can increase prediction accuracy and
reduce the genetic lag between selection and realized
performance. To better understand the impact of
genomics in commercial pigs, work is currently being
done at the University of Nebraska-Lincoln (UNL) to

investigate strategies for swine breeders to improve

18 Nebraska Pork Talk — January/February/March 2021

barn level performance through genomic selection.

Through simulation, research has shown that
including commercial data in genetic evaluations
improved commercial performance in a three-way
swine crossbreeding scheme. Improvements in
the rate of genetic gain can be achieved by adding
commercial phenotypes into genetic evaluations
using either sire pedigree relationships or commercial
genotypes to inform selection decisions. Including
more commercial data in genetic evaluations resulted
in a diminishing rate of return for the additional
investment of crossbred data. The diminishing rate of
return can be reduced and the increase in commercial
performance can be improved if commercial animals
are genotyped.

To recuperate costs associated with additional
commercial data collection, this work showed that
some purebred data can be removed without negative
impacts to selection. It is not practical, however,
to capture data on every commercial animal in a
system, so a subset of commercial animals must
be selected. Selective genotyping based upon
commercial phenotypes could increase the commercial
performance via selection compared to random data
collection. The best selective genotyping strategies
were random sampling of commercial animals and
collection of best and worst commercial animals.
Random collection of commercial data is likely the
easiest to implement, but larger gains in commercial
performance can be achieved by collecting the best
and worst commercial animals. However, collecting
the best and worst commercial animals can cause
other issues related to the implementation of genetic

selection.
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Plausible methods of data collection of commercial

data to be used in genomic evaluations to drive gains

in commercial performance becomes the next area

of interest when considering combined purebred and
commercial selection. Currently, a large infrastructure
has been developed to collect purebred data for use in

genomic evaluations. Swine populations often have

the luxury of large sire families, which suggests that

strategic selection of commercial animals to collect

data on is not critical. Given the size of commercial

sire families, the collection of commercial data should

not follow this same structure used for purebred

animals. At the purebred level, data collection focuses

on large quantity of traits across a large number
of animals, which can be used as predictors for

commercial performance. Collection for commercial

data should be collected only on economically
relevant traits on a subset of animals. Additionally,

pooled semen could still be utilized when commercial

animals are genotyped. All of this means less work
on collecting commercial data, while still making

large improvements to commercial animals to benefit

producers.
In practice, the optimal level of commercial and

purebred data to utilize in genetic selection schemes

is system-dependent upon the degree of relationship

between commercial phenotypes and purebred
animals, the strength of the genetic correlation
between purebred and commercial performance,
and the cost/benefit ratio associated with increased
commercial performance and data collection costs.
Including commercial performance in genetic
evaluations with genotypes can improve barn level

performance compared to current practices. To reduce

www.NEpork.org

data collection costs, some purebred animals can
forgo phenotype collection without a reduction in
commercial performance. These results shed light
on how commercial data can best be utilized in
genomic evaluations to drive gains in commercial
animal productivity and efficiency. Implementation
of combined purebred and commercial selection
with commercial genotypes would improve the rate
of genetic gain and reduce the lag between purebred
selection and when the genetic potential is realized in
commercial animals. Such gains would be expected
to benefit commercial producers and breeding

companies alike.

WIECHMAN
Pig Company Inc.

d\.,. : 3
YOUR BEST IVIARKE T FOR'

Light and Heavy Sows
Boars, Wet, Thin Sows
Underweights, Roaster Pigs

Rt. 5 Studley Road
Fremont, NE 68025

WIECHMAN )) 402-721-5115
Pig Company /7 800-727-5153

www.wiechmanpig.com

P> %
%8 Deqlers Since 19%
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Aaron Holliday Named to 2021 Pork Leadership Institute Team

CHOOSING A PL ASMA PRODUCT

Is plasma the most important item on your list of
ingredients to research? Probably not. Luckily, the
team at APC focuses on plasma and is here to share
some key information about available products.

We talk about plasma in general terms, but in reality,
there are a number of products under that umbrella.
As the world’s largest producer of plasma functional
proteins, APC can offer customers numerous options
not available anywhere else.

The most common product manufactured by
APC is Amplify 920:

- Starts with liquid plasma

Carefully spray-dried to a fine powder

- Functional properties are retained
Available in either bags or totes

- High levels of crude protein

- Low levels of ash

WATCH THEM m,ﬂiye

SWINE | POULTRY | AQUA | COMPANION | RUMINANT | PLANT HEALTH
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Amplify 920 is available as:
- 100% Porcine, 100% Bovine, Mixed
- Processed with UV Photopurification

Appetein has all the same functional characteristics
as Amplify 920 - and has the added benefit of being
in an easy-flowing granular form, which is created
through APC'’s patented process.

Whether you choose Amplify 920 or Appetein, you can
be sure APC products are manufactured with industry
leading technology and thoroughly quality tested. For
more information, ask your APC sales representative
or contact us at APCproteins.com.
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APPETEI

{APC

@ 888-627-7675
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Thank you, Allied Members for all of your support through
the years, and welcome to our new Allied Members. We
are greatly appreciative of our new members continuing to
renew your membership and support of the Nebraska Pork
Producers Association. We look forward to a successful 2021
with our three tiers of membership.

If you have any questions, please contact Sandra Kavan at
sandra@nepork.org or at (531) 500-3505.

ILLIED
Y EMBERSHIP

Program
2021 MEMBERS

Gold Level ($2,000)

CPul|¢

CENTRAL PLAINS MILLING

Russ Vering
russv@cpmfeed.com

Parks of Nebraska
W it vt .3

BUYER OF CULL SOWS, BOARS,
FINISHERS & BUTCHERS

877-923-4647

Kevin Nolan

kevin.nolan@parkslivestock.com

&

Farm Credit Services
of America

Kelley Johansen
kelley.johansen@fcsamerica.com

4, 945
Q(’D('.ri."prs Since 19

Leo Hanson
Ihanson@wiechmanpig.com

Silver Level ($850)

AG PROPERTY "l
SOLUTIONS

Michelle Kubat

mkubat@agpropertysolutions.com

CRYSTAL
SPRING

Todd Heisterkamp
todd@cshe.com

www.NEpork.org

Boehringer
Ingelheim

Hillary Snyder

C C S THE PROFESSIONALS

Central Confinement Service LLC

Steve Becker

hillary.snyder@boehringer-ingelheim.com

@DNA

—GENETICS'—

sbecker@cencon.com

Gallagher

Insurance [ Risk Management | Consulting

Wayne Luebbe
Wayne_luebbe@ajg.com

Rachelle Kuhl
rkuhl@dnaswinegenetics.com
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Silver Level ($850)

GREEN GABLE
CONTRACTING

Kelly Cobb
kelly@greengablecontracting.com

LG Pumping

Jason Gubbels
jason@lgpumping.com

P
“Nebraska
v ornBoard
Kelly Brunkhorst
kelly.brunkhorst@nebraska.gov

QC SUPPLY.

PROJECTS | SOLUTIONS | EQUIPMENT | SUPPLIES
Mike Slegl
mslegl@qcsupply.com

STANDARD

- NUTRITION SERVICES

Mike Wisnieski
mwisnieski@standardnutrition.com
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HEAIQ’LAND
Builders Co. My, . Bidingon

Art Halstead
ahalstead @heartlandbuilders.net

€9 MERCK

Animal Health

Sterling Meyer
sterling.meyer@merck.com

| SOYBEAN BOARD \

Scott Ritzman
scott@nebraskasoybeans.org

Agri-Services &
Engineering, Inc.
Alan Stephens
astephens @settje.com

Seth Fevold
seth.fevold@tyson.com

zoetis

Craig Behnken
Craig.behnken@zoetis.com

Gary McDuffee
gmcduffee@hogslat.com

Carly Kindschuh
ckindschuh@hogslat.com

MLS

MIDWEST

LIVESTOCK SYSTEMS, LLC

Barrie Luers
barrie@midwestlivestock.com

Allison Zabel
Allison.zabel @ genusplc.com

Smithfield

Roger Bruss
rbruss@smithfield.com

whe

WholeStone

Farms
Ron Browning
rsbrowning @wholestonefarms.com

@ 888-627-7675



Bronze Level ($350)

© © © 0 0 0 0 00 00 000 0000000000000 000000000000 0000000 0000000000000 00000000000000000cO0C o

COMPANY

A. J. O’Mara Group, LL.C
A-FAN

Agri Sales Inc.

AgroSoft North America
Allflex

Alltech

American Heartland Insurance Agency Inc.

Bayer Animal Health

Beller Biosecurity Strategies, Inc.
Bridgeport Corp

Central Valley Ag

Choice Genetics

Commodity Solutions

Design Agri-Systems, Inc.

Fast Genetics

Huvepharma

JES Environmental Services, Inc.
Lamson Dugan & Murray LLP
Livingston Enterprises, Inc.
Lynch Livestock

National Pork Board

National Pork Producers Council
Nebraska Corn Growers Association
Noll Human Resource Services
Northeast Community College
Nutrient Advisors

Omega 3 Family Farms, LLC
Osborne Industries, Inc.

Petersen Ag Systems

PigEasy, LLC

Provimi North America, Inc.
Purina Animal Nutrition

Swine Management Services, Inc.
Topigs Norsvin USA

United Animal Health

Wahoo Concrete Products

We Support Ag

Whole Hog

XF Nebraska

www.NEpork.org

CONTACT
John O’Mara
Steve Martin
Brad Carlton
Jon Tomsen
Tod Adams
Kade Scott
Dan Neville
Tyler Hartwell
John Beller
Chad Nedved
Ted Beckner
Tim Marker

Jed Christensen

Randy Eisenmenger

Kathleen Hovland
Wes Anderjaska
Reece Sukovaty
Sean Minahan
Bruce Livingston
Mike Faga

Rob Christine
Tyler Bettin
Kelly Brunkhorst
Mike Fagen

Dr. Tracy Kruse
Andy Scholting
Dennis Nuttelman
Robin Friedrichs
Dan Lyons

Katie Holtz
Mike Clark
Steve Jones
Mark Rix

Craig Jarolimek
Alanna Harrison
Randy Paseka
Steve Martin
Ron Brodersen

Dennis Nuttelman

EMAIL

sales@ajomara.com
stevem@a-fan.org

brad @agrisales-inc.com
ujt@agrosoft.net
tod.adams@merck.com
kscott@alltech.com
dan@ahia.com
Tyler.hartwell@bayer.com
john@bellerbiosecurity.com
chad.nedved@bridgeportcorp.com
Ted.beckner@cvacoop.com
timothy.marker@choice-genetics.com
jedc@commoditysolutions.com
dsignag@megavision.com
khovland@fastgenetics.com
wes.anderjaska@huvepharma.us
reece@jesenv.com
sminahan@ldmlaw.com
bruce@livingstonent.com
Michael.faga@lynchlivestock.com
rchristine@pork.org
bettint@nppc.org
bzanga@necga.com
mfagen@nolljobs.com
tracyk@northeast.edu

andy @nutrientadvisors.com
office@o3familyfarms.com
robin@osborne-ind.com
dan@petersenagsystems.com
katie@pigeasy.com
mclark@provimi-na.com
sejones@landolakes.com
mark.rix@swinems.com
Craig.jarolimek @topigsnorsvin.us
alanna.harrison@unitedanh.com
wcrandy @windstream.net
stevem@a-fan.org
ronb@wholehogai.com
nd04056@windstream.net
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Nebraska Pork Producers Association
4435 O Street, Suite 200
Lincoln, Nebraska 68510

OFFICIAL PUBLICATION OF THE NEBRASKA PORK PRODUCERS ASSOCIATION TO INFORM ITS MEMBERS

— COMPLETE GALVANIZED —
GATE PACKAGES

. 35% OFF =

5 f- | [—
Complete gate packages include hot-dipped galvanized 31.5” 7 rod panels, hardware,
galvanized posts, drop rods, and stainless steel T-Bolts.

Call your local store or sales contact for your FREE custom quote.

Promotion valid 9-1-2020 through 1-31-2021. Must take delivery by March 26th. Freight, taxes, and installation not included.

Carcass Cart with Sheet Metal Sides

#8330221100
'30r00 5209.95

#8330231100* .
Dead Car: Metal Sides With b AL IMLL) Savings!

Large 900 1b. capacity for moving sow and larger
animals. 900 lb. winch with 3/16” galvanized cable.
18-1/2" wide x 78" tall with tire height of 13”.

Over 580 Savings!
#8330211100 ClUtfh ‘é\giI;Ch iDT;;"ﬂG:OSO)
s27r.00 ©189.95 4 i $9 47795
Hog Pullers

Save over 10!
Heavy Duty #8050221100 #8050231100

Chore Cart '('\' T-style, 1 chain 2 chain

#8320301100 L 35.00 $41.00
2ar00 20495 .. $24.95 $27.95

Cart
[

*Pricing valid through 2/28/2021.

209 Road D 1480 South Lincoln Outside Sales:
Richland, NE 68601  West Point, NE 68788 Andy Borer 402-741-2184
(402) 563-4533 (402) 372-6988 Gary McDuffee 402-270-3279

WWW. © 2020 Hog Slat Inc. All Rights Reserved. Prices and promotions subject to change without notice.
.hogS].at -com Hog Slat reserves the right to correct printing and pricing errors.



